PPGROUP

For the people at PPGROUP, design is a language that most
individuals do not fully grasp. They believe meaningful practise of
design necessitates proper understanding of business, history,
philosophy, art and culture. The principle impetus behind PPGROUP
is to spread greater design knowledge to the masses and engender
widespread appreciation through education and business.

Pao Imin and Ivy Hu, both veterans of Taiwan's advertising and
design industries, founded PPGROUP in 1995. PPGROUP

was established as a platform to channel creative talents into a
wide range of endeavours spanning disciplines and industries.
Developing from merely a creative agency, the Group currently
functions as publisher, retailer, museum operator, design consutita
and even a producer of maternity clothing.

PPAPER

PPAPER is a bi-weekly design and lifestyle magazine. Created

for veritable mass-market appeal, the magazine is cheap, highly
accessible and unpretentious. Sold in partnership with 7+11
convenience stores across Taiwan at an affordable price of less than
US $2, PPAPER commands a monthly readership of over 200,000
copies + making it one of Asia's leading design magazines. Cleverly
marketed as common sense for creative people, and creative

sense for common people, PPAPER maintains relevance through

a straightforward approach to design and content. Interviews and
features about the best designers, artists, photographers and
publishers are presented within an inclusive framework that is
refreshing and insightful. PPAPER is considered a vital contribator i
maintaining a perpetual dialogue for design amongst the masses in
Taiwan and beyond.

Museum of Tomorrow

Staying true to desires of cultivating design appiaion, PPGROUP

has progressively organised a number of provocative museum
exhibitions on design. A notable addition is the groundbreaking
organisation of Museum of Tomorrow. The argument supplied by
PPGROUP questions the viability of traditional museums, which
must compete against a plethora of modern-day distractions such
as Hollywood movies or fancy shopping malls. Museum of Toroarr
transforms the typically engaging-but-bland exhibition forméd i

a provocative spectacle for the senses that is unrestrained by
formalities. Using a design rhetoric based on the all-too-familiar

act of shopping, the Museum intriguingly retro®tted an abandoned
warehouse as headquarters. The resulting dynamic offered a brave
new look and format + PPGROUP's version was free of charge,
lasted only 24 hours and presented exhibited items in a manner akin
to retail products. Record breaking numbers attended the exhibition
lending exactness to the term 2overnight success. This success has
prompted PPGROUP to employ Museum of Tomorrow as venue for
recurring engagement with the general public.

About PPGROUP

PPGROUP is one of the most unique creative companies in the
world. The Group produces works ranging in logo, print, architecture
and packaging. It also creates and operates a modern art museum,
publishes four very successful magazines in Asia and numerous art/
design books, as well as run an artist agency representing some of
the best creative minds from around the world and Asia. PPGROUP
also owns a maternity brand plus a retail boutique shop.




Company aPPAPER is one of the most successful design magazines in Taiwan, as well as ts¢ m
valuable brand of PPGROUP; Museum of Tomorrow is not just a one off project buta ne
brand, it is considered one of the most interesting and comprehensive prigehat our PP
design team have ever completed.®
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